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Monaen Ha KpbroBata UKOHOMMKA <
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LINEAR ECONOMY CIRCULAR ECONOMY

MAKE DISPOSE
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@ airbnb
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Access to Access to
Market Market
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* KomnaHuA, KOATO Npeaaara KPaTKOCPOUHMU
Haemu n He nputexasa HUTO EAUH
anapTameHT

*  KomnaHuA, No-ronAma ot BbHLWHMA AbAT HA
bbnrapua

[ ] ]
Renting Fee
- 3% Service Fee

Profil
Host &
Room

Renting Fee

+6-12%
Serice Fee

e OLX GROUP



UBER

KomnaHuAa, KoATo npeBo3Ba MUINOHMU
NbTHUUM, HO He NnpuTerkasa HATO
EAUH aBTOMO6UA

Onepwupa B noseye ot 200 rpaga no
cBeTa B Hag 55 abprkasu

Ha cbwaTa Bb3pact Google cTpyBalwe
7 mmnnapaa!

493 billion

Becoming a top urban @
mobility platform and one-

stop for all the urban
@ Make additional income by being

Avoid car ownership, and avoid
inefficient cab riding Riders

transportation needs
flexible, and without a boss
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& Lot

self-driving  electric bike
cars scooters  sharing

lgﬂ 15$ billion
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% Spotify

KomnaHusa, KoATo neyenn ot mysumKa
6e3 ga e npoayumpana HUTO EAHA & - Freemium -

Free + Ads

neceH or
$9,99/month

Horosopwu ¢ Hag 300,000 my3ukanHu Free + Ads
n3gaTenu ‘ -

KomnaHus, no-ronsima ot 6pyTHUA
BbTPELWeH NpoayKT Ha MaKeaoHusA ~$10- $20/

21% billion 1B

e OLX GROUP



Kak pabotun OLX

WINNING
LARGE Nh}\(ET CHARE
HEALTHY MARGINS

7
¢/
{/

WORLD'S LEADING
CLASSIFIEDS
PLATFORM

ﬁg

COMMUNITY WINS ~
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Mogpaen 3a ycTonumMBa KAMMaTUYHa peBoNIOLMNA
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First hand market

Goods are produced over and over again

55
@P#ﬂﬂ @Pﬁon @P#on EP\RTH \f“

Second hand market »
Goods are produced once and reused, extending life spans

X,

o
& &
@ Production Reuse Reuse
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O6w,o0 cnecteHun pecypcu ot nnarpopmute Ha OLX Group*
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+
- 11.164.509 = @ X 25.130
Exeprus rura mrayna MoTpebneHune B USA

@ 14.216.252 . @ X 34.297

3
Bopa m

MoTtpebneHue B USA

£ :
SN 742.957 ToHa - % X 256.192

EMMCUM BbrneponeH AMoKcupa MbTHUKa oT AMcTepaam >L.A.
(n obpaTHO)

BbTpeluHo npoyyBaHe, obxBallato bbnrapus, MNonwa, PymbHus, Moptyranus, Erunet, Pycus, NHooHesus
OTtHacs ce 3a TenedoHn, nantonu 1 moaa



KakBo npeancron?



M B nNOoTpeoJyieHneTo Ha secon an
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Secondhand Market Will Reach $51B in 5 Years

Resale has grown

Total Secondhand Apparel Market to Double in
5 Years With Resale Sector Driving the Growth'

faster than the retail

51B apparel market over
$508 |- » the past three years.!

$40B |-
$30B | . g i | 17
$20B [

$10B |-

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Resale

. Thrift & Donations i Total Secondhand Apparel Market
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There Are More Secondhand Shoppers
Than Ever Before

64% of Women Bought or Are Now Willing

to Buy Secondhand Products 56M

women bought

secondhand
products in 2018,
up from
in 2017.2
64%
_ 52%
45%
2016 2017 2018

PERCENTAGE OF WOMEN OVER 18 WHO HAVE BOUGHT OR ARE
OPEN TO BUYING SECONDHAND PRODUCTS IN THE FUTURE?

— ; Sp— eouekoup
*Thred UP Report 2019




Second hand e nonynsapHO cpen BCUYKU BUAOBE KITUEHTU
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The Thrill of the Hunt Transcends

Age and Income
Secondhand Attracts All Ages, but Secondhand Shoppers Are
Millennials & Boomers Thrift the Most in Every Store—From

Walmart to Gucci 2

26% of luxury
shoppers also
Boomers buy secondhand.

(56-65+)

25% of department
store shoppers also
buy secondhand.

Millennials

(25-37)
Gen X >
(38-55) , g Walmart )<
22% of value chain
@ shoppers also buy
) secondhand.
SECONDHAND APPAREL SHOPPERS BY AGE? am>

e OLX GROUP
*Thred UP Report 2019
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Bce noBeue HOBM (floKanHu) 6usHec moaenwu «
N

Mpobnem PeweHune

@ EatWith
i
-

He 3Ham Kbae Aa AM HaUCTUHA MeCTHa XpaHa

TpAabGBa MU MHCTPYMEHT, HO €JHOKPaTHO T
Tpabsa My oPUC 32 HAKOJIKO AHU @ LiQUIDSPACE’
Hama Kbae Aa ocTaBa AOMALLHMA cn ftobumel, .‘gkover

Hama Kbae ga napkupam JUStpark

Hama Kbae Aa cu cknagmupam sewuTe @ Neighbor e OLX GROUP
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3acuneHa perynaumsa Ha QUrUTanHOTO NPOCTPAHCTBO <

HoBa gupeKTUBa 3a eNeKkTpoHHaTa Tbprosua 2020:
*  HenerasHo CbAbprKaHue

*  aBTOPCKWUTE NpaBa

*  He B3MMma nop BHUMaHue ,Notice & Action”

Bce no-ronAma OoTroBOPHOCT BbpXy naaTthpopmMmuTe, KOeTo Boau A0:

*  peanHa 3annaxa oT cnMpaHe Ha 6usHeca, 3aW,0To He crnas3Ba
onpeaeneHn npasuna

paKkus TPUroauLHa

Codus, - over a week ago

*  HepaBHOCTOMHO NpWaaraHe Ha NpPaBMaa U 3aKOHM KbM BCUYKMK
nnatpopmm

*  npe-moAepaums U camoperyiauma Ha CbAbpXKaAHMETO

H-18 — oTuMTaHe Ha NpoAaXbu upe3 puckanHu ycTpoiicTea

Pakus pomawHa 7neBa 1tbp

° p,o6aB|<a 3a €/1eKTPOHHUTE MarasnHu
CnugeH, - over a week ago

* pepgussukarencrsoto CYMNTO e OLX GROUP
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