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Reach for Change

[Hec Hue nogkpensame 191 coumanHu npeanpuemayun B 16 abp)kaBu Ha 3 KOHTUHEHTA.
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3ALWO ,COUMATNHO NMPEANPUEMAYECTBO™?

= 3auloTo 3a coumnarnHo npegnpunemMayvyecTtso He CaMo ce roBopu, HO Ce
Haco4BaT N 3HaA4YUTEITHA CbI/IHaHCOBI/I peCYpCH.

=  3awoTo obLEecTBOTO BCe noBeYye o4yakBa / U3MCKBa coumarnHa
aHrakupaHocT oT oupmMmuTte. BKNOYNTENHO OT MankUTe n cpeaHu
KOMMaHnn, KoTo ca Han-6nmn3ko go xopara.

=  3all0TO coumanHarta aHraXmpaHocT MoXe ga 6bae B CUHXPOH C BaLUUTE
HY>XOW N Npean3BuKaTencTaa.

=  3awoTo nma obulecTBeHn NPodbnemm, KOUTO KaTo rpaXKgaHn HE MOXEM

noBeye ga UurHopmpame.
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PNHAHCOBW PECYPCU

« PasBuTtme Ha coumanHoTo npegnpuemadectso, OnepaTusBHa nporpama
,PasBnTne Ha YyoBeLllkuTe pecypcn” — 15 munmoHa neea

« bbnrapcka 6aHka 3a passutue / EBponemnckn MHBECTULMOHEH OOHA —
NPOoeKT 3a boHA ¢ oroaxeT 20 MUNMOHa eBpO (Maest NpeacTtaBeHa nNpes
2017 r.)

« Social Banking / UniCredit Ttanuga
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COUMAJIHA AHTAXKNPAHOCT — HO OTBb[
BJIATOTBOPUTEJIHOCTTA

The EVPA Spectrum

Primary driver Primary driver

is to create h' ‘Blended’ social impact and financial return H is to create

social impact financial return
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AKOJIKO HACOKW 3A EQEKTVBHO UITNOJI3BAHE
A Bb3AMOXHOCTUTE HA COLUNAJIHOTO
PEANMPUEMAYECTBO

 KakBo nckarte ga nocturHere?

« PaboTa B NnapTHbOPCTBO CbC CoLMarHu opraHnsaumm

 He camo donHaHCOBM NAapTHLOPCTBA, a U OOMEH Ha onuT n know-how

* ,D,bnrocpoqu, d HE €HOKpAaTeH aHra>XKMMEHT

 TbpceHe Ha cCMUCbNa N N3MepBaHe Ha couuanHus edexT
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Ha pa3nonoxeHve CbM 3a BalluTe BLMNPOCHU

IOpun BbnkoBcku
Reach for Change
Country Manager Bulgaria

mob. +359-878-356340

e-mail: yuriy.vulkovsky@reachforchange.org
www: http://bulgaria.reachforchange.org/
www: http://nova.bg/promyanata

FB: https://www.facebook.com/promyanata.bg
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